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360 Communications Plan

to create Brand Awareness

Website

Youtube Facebook Post
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360 Communications Plan
to create Brand Awareness

HTML Advertising Print Advertising Media Exposure



Promotion
to
create Buzz
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Miele

20 YEARS IN
HONG KONG



Drive New
Product
Awareness

TVC
Online Advertising

POP



Promotion to
create Buzz
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Hisamitsu.

Hisamitsu Pharmaceutical
Hong Kong) Co., Ltd
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Haagen-Dazs

General Mill Hong Kong Limited



In-store POSM Activation
Program

Create emotional connection
with connected social media
activation campaign

® Freezer Sticker
e Standee

e Digital Image
e Table sticker

VIP/CRM
Promotion

Exclusive EB Offer to silver
ograde or above member



Haagen Dazs
X
Windsor

House Event

Handcraft workshop

Photo Corner

Mini Game about
Quality ice cream

Cake gallery

Sampling



Media
Exposure






walsons water

Watsons Water
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Lam Soon (Hong Kong) Limited






